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Dinner Booking Form

Please note this event is Black Tie
12th May 2010 Central London Venue

Name of firm/organisation:

Contact name, telephone number and e-mail address:

Guests: (please let us know any dietary requirements)

10.
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Prices:

Individual seats are priced at £185.00 plus VAT per person. Tables
for ten are available for £1650.00 plus VAT.

The ceremony is an ideal opportunity to celebrate with your team or
entertain guests.

Tick here if you wish to be sent a VAT invoice: []

Please make cheques payable to: Andrenaline Media Plc

Cheques only accepted but please add Visa/Mastercard number to
secure your booking:

[ ]Visa [ ]Mastercard [ |Solo [_]American Express

visa QB B
AR RN EEEREEEN

Expiry Date 3 Digit Security Code
I / | |

Dinner ticket includes:

Champagne reception

3 course meal with 1/2 a bottle of wine per person
Awards Ceremony

Guest Speaker

If you wish to pre-order extra wine for your table please see the
attached list and complete below.

Wine: Number of bottles

OO O

You will be invoiced for extra wine ordered.

Please complete and return this form with payment to:
Nicolas Shulman,

News on the Block

8 Canfield Place, LONDON NWé6 3BT

e: vikki@newsontheblock.com t: 020 76250021



Sponsorship Booking Form

1. Company Details:

Company

Contact Name

Address

City

Postcode

Country

Telephone

Fax

Mobile

Email

Website

2. Sponsorship Details:
Please indicate the item(s) you would like to sponsor. See the
awards brochure for further information.

[ ] Freeholder of the Year

[] London Enfranchisement Solicitor of the Year

[] Regional Enfranchisement Solicitor of the Year

[] London Enfranchisement Surveyor of the Year

[ ] Regional Enfranchisement Surveyor of the Year

[ ] Chambers of the Year

[] Barrister of the Year

[] Freehold acquisition or Lease Extension of the Year

[] Right to Manage project of the Year

[ ] Best managing agent of an Enfranchised or Right
to Manage Building

[] Right to Manage Company of the Year

[ ] Residents Management Company of the Year

[_] Young Professional of the Year

[ ] Newcomer of the Year

[ ] Boutique Firm of the Year

[ ] Lifetime achievement Award
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3. Sponsorship Fees
The sponsorship fee for each award is £4,500 plus vat, which includes:
a premium table for 10 diners at the event.
Logo to appear on pre, during and post event written
and audio visual
Invitation to the stage to present the award, photo shoot etc

20% immediate deposit required upon booking (£1,035.00 inc vat)
80% balance required by end of March 2010 (£4,140 inc vat)

4. Payment Methods

Please provide a credit/debit card to guarantee your payment. Your

credit card will ONLY be charged if payment is not received within

our credit terms.

[ ] 1 would like to arrange BACS payment and will contact you on
0845 618 7746

[ ]1enclose a cheque made payable to Adrenaline Media PLC for:

[] Please take payment from my credit/debit card for the amount of:

Credit or Debit Card Number

Expiry (mm/yy) 3-digit Security Code
| / | |

| have read and understood the terms and conditions in the
Awards brochure

Name;

Position:

Signed : Date:

News on the Block,

8 Canfield Place For internal purposes only
LONDON NWé 3BT Ourref:

e: enquiries@newsontheblock.com Deposit received? y/n date:

Logo received? y/n
www. newsontheblock.com Diners received? y/n
Diets received? y/n
News on the Block is a trading name of Logo received? y/n
Adrenaline Media PLC.
Company Reg: 3966625,

VAT No: 756998255

Sponsors intro received? y/n
Balance received? y/n



Terms and Conditions

All orders for table booking and/or sponsorship
of the Enfranchisement and Right to Manage
awards are accepted subject to the following
terms and conditions.

1. In these conditions (1) “the Organiser”
means the organiser of the News on the

Block Property Management Awards,; (2)"the
Buyer” means the person placing with the
Organiser the order for the sponsorship of

the property management awards, whether
such person be the advertiser of the product
or service promoted thereby or making the
announcement therein (“the Advertiser”) or
the Advertisers advertising agency or media
buyer; (3) the “rate card” means the Organisers
rate card in effect for the time being; (4) and
“sponsorship”

means the promotional elements referred to in
the organisers sponsorship brochure.

2. The Buyer contracts with the Organiser as
principal notwithstanding that the Buyer may be
acting directly or indirectly for the Advertiser as
an advertising agent or media buyer or in some
other representative capacity.

3. The Buyer warrants that in relation to the
sponsorship materials as submitted or as
amended:

(a) the reproduction and/or publication of

such sponsorship materials will not breach any
contract or infringe or violate any copyright,
trademark, or any other personal or proprietary
right of any person or render the organiser liable
to any proceedings whatsoever;

(b) any information supplied in connection with
the sponsorship materials is accurate, complete
and true;

() in respect of any sponsorship materials
submitted for publication which contains the
name or pictorial

representation (photographic or otherwise) of
any living person and/or any part of any living
person and/or copy by which any living person
is or can be identified the Buyer has obtained
the authority of such living

person to make use of such name,
representation and/or copy;

(d) in relation to any investment advertisement,
the Buyer is, or the contents of the sponsorship
materials have been approved by an authorised
person within the meaning of the Financial
Services Act 1986 or the advertisement is
otherwise permitted under that Act;

() the sponsorship materials comply with

the requirements of all relevant legislation
(including subordinate legislation) the rules

of statutory recognised authorities and the

law of the European Community for the time
being in force in the United Kingdom and
without limiting the general obligations, an
advertisement which indicates or can reasonably
be understood as indicating an intention to
discriminate on grounds of sex or race may not
be accepted unless it is exempted from the
requirements of the Sex Discrimination Act or
the Race Relations Act. A statement must be
made at the time the sponsorship is placed
saying which of the exemptions in the Act is
considered to apply.

(f) all sponsorship materials submitted to

the Organiser are legal, decent, honest and
truthful and complies with the British Code of
Advertising Practice and all other relevant codes
under the general supervision of the Advertising
Standards Authority.

(9) the Buyer hereby agrees to indemnify
Adrenaline Media plc against any and all
actions, proceedings,

claims, demands, damages, and costs (including
legal costs) for breach of this warranty in respect
of defamation,obscenity, misrepresentation

or libel, or any other claim arising out of or in
respect of the Advertisement or the publication
or distribution of the sponsorship materials.

4. The Buyer will supply all artwork, copy and
other material necessary for the sponsorship
by the deadline provided to the Buyer by
the Organiser. Charges will be made to the

Buyer where the printers are involved in extra
production because of exceptional production
requirements or acts or defaults of the Buyer. If
sponsorship material is not supplied by the due
time, the Buyer agrees to pay to the Organiser
the sum of £25 per week or part thereof that
artwork, copy and other material is not received
by the Organiser as an administration charge.

5. The copyright for all purposes in all artwork,
copy and other material which the Organiser or
his employees have originated or reworked shall
vest in the Organiser. The Publisher is hereby
authorised to record, reproduce, publish,
distribute and broadcast (or to permit the

same) all sponsorship materials (including but
not limited to text, artwork and photographs)
and to include and make them available in any
information service, electronic or otherwise.

6. The Organiser may, without derogation

from the warranties contained in condition 3,
and without giving any reason or period of
notice may decline to publish or require to be
amended any artwork, materials and copy for
or relating to the sponsorship so as (i) to comply
with the legal or moral obligations placed on
the Organiser or the Buyer or the Advertiser

or (i) to avoid infringing a third party’s rights,
the British Code of Advertising Practice andall
other codes under the general supervision

of the Advertising Standards Authority or the
production and quality specifications stipulated
or referred to in the rate card; and (jii) to
respond to complaints which it may receive
concerning goods or services offered. The
Buyer shall have no claim against the Organiser
in respect of the refusal or suspension of the
sponsorship materials.

7. The Organiser is not obliged to promote
the sponsorship materials on any particular day
orin a particular position unless specifically
agreed otherwise in writing by the Organiser’s
Advertising Director. To ensure the highest
levels of customer service all telephone calls
may be recorded.

8. The Organiser will not be liable for any loss of
copy, artwork, photographs or other materials.
The Buyer warrants that it has retained Materials
in sufficient quality and quantity for whatever

purpose.

9. Where the Buyer is the Advertiser's
advertising agency or Media Buyer, the Buyer
warrants that it is authorised by the Advertiser to
place the advertisement with the Organiser and
the Buyer will indemnify the Organiser against
any claim made by the Advertiser against

the Organiser arising from the publication
thereof. The Organiser reserves the right to
print any previously supplied copy or from any
appropriate proofs received from the Buyer.

10. Any and all deposits paid are non-
refundable. The Organiser shall not be bound
by a stop order or cancellation or transfer of the
sponsorship unless it meets the requirements
specified elsewhere on the rate card, and any
such instruction otherwise that prior to the
deadline therefore shall not (even though it be
followed by the Organiser) affect the Buyer’s
liability for payment for the sponsorship. The
Organiser may treat as a cancellation after the
deadline the fact that the Buyer is deemed
unable to pay its debts within the meaning of
section 123 of the Insolvency Act 1986 or is
otherwise in breach of any of these conditions.
Sponsorship agreed at a special rate cannot be
the subject of a cancellation instruction.

11. Payment of a non-refundable deposit

in respect of the sponsorship is due upon
booking confirmation. Payment of the balance
of the sponsorship (including any associated
production and late copy) is due by 23rd
October 2009 except where the Organiser

has confirmed its agreement in writing to

allow credit to the Buyer, in which case the

due time for payment shall be no later than

30 days in advance of the date of the awards
ceremony to which the sponsorship relates. For
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the avoidance of doubt, the Organiser is not
obligated to provide the Buyer with proof or
other reproduction of the Buyer's sponsorship
until full Payment is received. Full details of each
remittance are to be supplied to the Organiser
by the due time. Payment shall mean (i) the
receipt by the Organiser at its principal place
of business (or elsewhere as it may direct) of
cash or a cheque subsequently honoured or at
its bank of moneys transferred electronically or
through the clearing banks' giro credit system;
or (i) payment by credit card. If the Buyer fails
to make any payment by the due time then all
moneys owing by the Buyer to the Organiser
shall immediately

become due and payable and the provisions
of clause 13(b) shall forthwith apply to such
monies.

12. The Organiser will provide an invoice in
respect of the sponsorship booking. Liability
for payment arises upon the confirmation of
an order for sponsorship. Further, all items on
the statement are deemed to be payable; any
errors or omissions must be communicated

to the Organiser in time to be rectified before
payment becomes due. Payment for the
sponsorship shall be made as aforesaid whether
or not the Buyer shall have provided the
publisher with an order number at the time the
sponsorship was booked.

13. Without prejudice to the Organisers
statutory right to claim interest and
compensation for debt recovery costs under the
late payment legislation if not paid according to
agreed credit terms, the Buyer agrees to pay to
the Organiser in respect of each advertisement
for which payment is not made by the due time:
(a) the sum of £25.00 as an administration
charge

(b) interest on the amount paid late at the rate
of 4% per annum above the base rate of the
Allied

Irish Bank accruing from day to day (including
the day on which payment was due) both
before and after judgement.

14. The Buyer may have the opportunity to pass
proofs before publication of the sponsorship
materials. It is the responsibility of the Buyer

to check the correctness of the sponsorship
materials. If the Organiser has not received
notification in writing from the Buyer within
three days of the proof being sent, the Buyer will
be deemed to have accepted the proof as sent.
Without prejudice to condition 8, the Organiser
assumes no responsibility for the repetition of
an error in the sponsorship materials as ordered
for more than one insertion unless notified
immediately the error occurs. Any other matter
of complaint, claim or query (whether in relation
the advertisement or invoice) must be raised
with the Organiser in writing within seven days
following (as the case may be) insertion of the
sponsorship materials or of the date on which

it is claimed the sponsorship materials should
have appeared.

15. Without prejudice to the Publisher’s
entitlement to be paid for the sponsorship:

(a) in the event of any error, misprint or omission
in the printing of sponsorship materials or part
of the

Sponsorship materials, the Publisher at its sole
discretion will either offer a substitution or make
a reasonable refund of or adjustment as to cost.
No substitution, refund or adjustment will be
made where the error, misprint or omission does
not materially detract from the sponsorship.

(b) In no circumstances shall the total liability of
the Organiser for any error, misprint or omission
exceed (a) the amount of a full refund of any
price paid to the Organiser for the sponsorship
in connection with which liability arose, or (b) the
cost of a further or corrective advertisement of
a type and standard reasonably comparable to
that in connection with which liability arose. (c)
Any complaint, claim or query shall not affect
the liability of the Buyer for payment by the due
time of the Organiser’s charged for that and all
other advertisements. The Buyer shall not be

ENFRANCHISEMENT
& RIGHT TO MANAGE

AWARDS

entiled to withhold payments by reason of any
alleged minor defect.

(d) No claim will be considered on colour
or mono reproduction unless the Buyer has
supplied

material in accordance with the Organiser’s
specifications.

16. The Buyer will indemnify the Organiser and
keep it indemnified against all claims, costs,
proceedings, demands, losses, damages,
expenses or liability whatsoever incurred by
the Organiser arising directly or reasonably
foreseeable as a result of any breach or
non-performance by the Buyer of any of the
representations, warranties or other terms
herein contained or implied by law so far as the
law allows.

17. The placing of an order shall amount to

an acceptance of these conditions, and shall
govern such contract to the exclusion of any
other terms and conditions, Any conditions
stipulated on the Buyer’s order form or
elsewhere shall be of no effect so far as they are
in conflict with these conditions.

18. Except in respect of death or personal injury
caused by the Organiser’s negligence, the
Organiser shall (except as otherwise provided in
these Conditions) have no liability to the Buyer
in tort or otherwise, and in particular shall not
be liable for any consequential loss or damage
(whether for loss of profit, revenue opportunity
or otherwise).

19. The Organiser reserves the exclusive right
to postpone or cancel the event in its entire
discretion. The Organiser shall not be liable

for any delay in performing its obligations nor
for failure to perform its obligation if and to

the extent that the delay or failure resulted

from a Force Majeure event or events. Force
Majeure shall mean any event or circumstance
beyond the reasonable control of the Organiser
including (without prejudice to the generality of
the foregoing) act of God, explosion, revolution,
insurrection, riot, civil commotion, war,

national or local emergency, terrorist act, act of
government, storm, strike, fire or flood.

20. These conditions shall apply to each
contract together with such additional matters
(if any) as may be set out in the Organisers

rate card or sponsorship brochure. Telephone
reservations shall be treated in all respects as
written orders, and all conditions including
those relating to cancellation periods will apply
as though the orders were in writing at the time
of the telephoned order.

21. If any provision of these Condiitions is held
to be void or unenforceable in whole or in part,
these Conditions shall continue to be valid as to
the other provisions and the remainder of the
affected provision.

22. Adrenaline Media plc reserves the exclusive
right, exercisable at any time, without notice to
amend, add to, delete from, alter, or otherwise
change these Terms and Conditions in such
manner as Adrenaline Media plc, in its sole
discretion, shall determine appropriate.

23. The contract shall be construed under and
governed by the law of England and the parties
hereby submit to the non-exclusive jurisdiction
of the English courts.

Adrenaline Media plc t/a News on the Block
Registered Office: Bank Chambers, 375 Regents
Park Road, London N3 1DE

Trading Address: 8 Canfield Place, London
NWé 3BT

Telephone: 0845 618 7746

E-mail: info@newsontheblock.com
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Images from the recent
2009 Enfranchisement Awards
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BLAYING YOUR FREEHOLD
EXTENDING YOUR LEASE

ginﬂaplhrignllumﬂﬂagﬂ-

= ENFRANCHISEMENT

NEWS; & RIGHT TO MANAGE
BLOCK

AWARDS

For further information contact:
Nicolas Shulman

T: +44 (0)20 7625 0021

E: vikki@newsontheblock.com
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When is the time
toenfranchise? £
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